Website Promotion for Elected Officials


The point of a well constructed website is to attract and keep visitors—in a politician’s case, the voting public. Therefore, it is crucial to make such parties aware of the site in the first place. For the thousands of sites that basically just sit there unnoticed, be proactive in making yours well known. Promote your site effectively to take full advantage of its potential.


The most common and simple method of site promotion is ‘natural search.’ Also referred to as ‘free search,’ this is where you rely on major search engines to index your site and present your content to people who enter related keywords. For example, if your site contains information about the ‘Massachusetts Education System,’ and someone searches Google™ using this keyword phrase, your site will be included in the resulting list and people will be able to click through to your site. 


While natural search costs you nothing and sounds very simple, it is far from the perfect site promotion tool. The problem lies in the shear volume of the Internet itself. It’s like the needle in the haystack analogy multiplied to an nth factor. Basically, your website (and all its content) is a needle in a haystack, and all of the other websites out there are even more haystacks. You are expecting people to find your needle with the aid of a metal detector (a search engine), but every day more and more hay is stacked on top. And there are hundreds, if not thousands, of needles that look almost exactly like yours mixed in the pile. Generally, people are only going to respond to the first two or three search results they come across, out of the thousands that may be listed.   


This brings us to another popular site promotion option called S.E.O. (search engine optimization). For a modest fee, S.E.O. experts will do their best to boost your site to the top of the list whenever someone enters keywords related to your content. They do this with various tricks related to how your content is worded, organized, and indexed. Sometimes it’s even as blatant as simply paying Google™ to make you number one. That’s big money, and it’s big business. Search engine marketers are paid to convince you that optimization will help, and it certainly might. But it will become exponentially more difficult to compete for a search engine’s attention as the Web expands. 


Search engines, after all, are huge public companies responsible for keeping their shareholders happy. It is an advertising-driven industry, and their goal is to keep revenue growing. The disadvantage to smaller companies is compounded as larger ones pay top dollar for optimization, forcing lesser-budgeted sites to sink to the bottom of the search results list. If you don’t have the budget for S.E.O., the best strategy is to write effective content that keeps your site as specialized as possible. This will make it easier for people to find your information.


Fortunately, as a politician or aide, your site does not have to attract many outsiders; you are more interested in targeting your local constituents. So the best method is to promote your site within your district. Word of mouth and direct-mail/email are very effective methods, in this case. Certain online events can be great news and buzz generators. For instance, alert people when your site goes live. Then, in the future, let your public know when you publish new content. Give them a reason to want to keep visiting the site. Make it fun, interesting, and interactive so they can participate and communicate. Empower them and invite them to be part of your online community.   


For ideas on how to develop a more interactive site, initiate a brain storming session with your staff, peers, and key supporters. Soon you will have a list of ways to reach out and leverage the public’s collaborative appetite. Also, keep an eye on other political websites and note any key differences and strategies. Don’t be afraid to borrow and tweak elements that you see on the Web.
